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FDA Examines the Safety of  
Caffeinated Alcoholic Beverages 
 
The Food and Drug Administration (FDA) has informed nearly 30 manufacturers of  
caffeinated alcoholic beverages that it intends to look into the safety and legality of 
their products. 
 
“The increasing popularity of consumption of caffeinated alcoholic beverages by     
college students and reports of potential health and safety issues necessitates that we 
look seriously at the scientific evidence as soon as possible,” says Joshua Sharfstein, 
M.D., principal deputy commissioner of food and drugs.  As many as 26 percent of 
U.S. college students use the combination of caffeine and alcohol, according to the few 
studies on this topic. 
 
Under the Federal Food, Drug and Cosmetic Act, a substance added intentionally to 
food (such as caffeine in alcoholic beverages) is deemed “unsafe” and is unlawful 
unless: 

• its particular use has been approved by FDA regulation,     
• the substance is subject to a prior sanction, or 
• the substance is “generally recognized as safe” (GRAS) 

 
For a substance to be GRAS, there must be: 

• evidence of its safety at the levels used, and 
• a basis to conclude that this evidence is generally known and accepted by 

qualified experts 
 

 To date, the FDA has only approved caffeine as an   
additive for use in soft drinks in concentrations of 
no greater than 200 parts per million. The agency 

has not approved caffeine for use at any level in alcoholic beverages; therefore, these 
beverages can be lawfully marketed only if their use is subject to a prior sanction or if 
their use is GRAS. 
 
The FDA alerted manufacturers that it is considering whether caffeine can lawfully be 
added to alcoholic beverages. The agency noted that it is unaware of the basis upon 
which manufacturers may have concluded that the use of caffeine in alcoholic  
beverages is GRAS or has received prior sanction from the FDA. (con’t. on page 2) 
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Bone Health Research from ARS 
 
Nutrient Supports Bone Health Over Time 
 
Findings from a new study funded by the       
Agricultural Research Service (ARS) suggest 
that natural plant pigments called carotenoids 
may help protect against bone loss in older men 
and women. Over the course of the four-year 
study, carotenoids were associated with some 
level of protection against losses in bone mineral 
density at the hip in men and at the lumbar spine 
in women.  No significant associations were   
observed at other bone sites.  The results suggest 
there is a protective effect of        
carotenoids, particularly of      
lycopene, against bone loss in 
older adults. The researchers   
concluded that carotenoids may 
explain, in part, the previously 
observed protective effects of 
fruit and vegetable consumption on bone mineral     
density. More details are available at:  
http://www.ars.usda.gov/is/pr/2009/090114.htm  
 
 
 
Neutralizing Acidosis and Bone Loss among 
Mature Adults  
 
Another study funded in part by ARS suggests 
that neutralizing an acid-producing diet may be 
an important key to reducing bone breakdown, 
or "turnover," while aging.  The study comes on 
the heels of several ARS-reported studies sug-
gesting that consuming more-than-recommended 
amounts of calcium may not be the main answer 
to protecting bone.  A group of 78 volunteers 
were given a bicarbonate along with their usual 
diet and exercise regimes. The bicarbonate group 
consumed an amount of bicarbonate equivalent 
to about nine servings of fruits and vegetables 
daily.  The results showed that the 78 volunteers 
in the bicarbonate group had significant  
reductions in biomarkers that are associated with 
bone loss and fracture compared to the 84 in the  
no-bicarbonate group. Details at: 
 http://www.ars.usda.gov/is/pr/2009/090130.htm  
 
Source:  Food & Nutrition Research Briefs, USDA,     
Agricultural Research Service, April 2009 
 

 
The FDA requested that companies produce      
evidence of their rationale, with supporting data 
and information, for concluding that the use of  
caffeine in their product is GRAS or has prior 
FDA sanction.  Additionally, the FDA informed 
each company that if FDA determines that the use 
of caffeine in the firm's alcoholic beverages is not 
GRAS or prior sanctioned, FDA will take          
appropriate action to ensure that the products are 
removed from the marketplace. 
 
In the past year, major brewers Anheuser-Busch 
and Miller agreed to discontinue their popular   
caffeinated alcoholic beverages (Tilt, Bud Extra, 
and Sparks) and agreed to not produce any        
caffeinated alcohol beverages in the future. 
 
The U.S. Treasury Department’s Tax and Trade 
Bureau, which has primary responsibility for  
regulating alcoholic beverages, requires that      
alcoholic beverages contain only ingredients that 
satisfy the FDA’s requirements for use. 
 
Source:  Modified from: http://www.fda.gov/NewsEvents/
Newsroom/PressAnnouncements/ucm190427.htm 
 
 
 
Free Publication Website Launched 
 
Cooperative Extension has a new website to help 
people quickly find the hundreds of free on-line 
publications by UC authors.  The website is aimed 
at providing easy access to the growing collection 
of short, peer-reviewed publications. 
 
Viewers can browse titles by subject category or 
search directly by keyword.  PDF versions of the 
publications are available to download. 
 
The site also provides links to related for-sale    
publications and the ANR publication catalog.  
Check it out at:   https://ucanr.org/freepubs/ 
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Food Insecurity Trends 
 
Food Insecurity in Households with Children 
 
Eighty-four percent of U.S. households with children 
were food secure throughout 2007, meaning that they 
had consistent access to adequate food for active, 
healthy lives for all household members. Nearly 16 
percent of households with children were food       
insecure sometime during the year.  Of  these,     
8.3  percent were food insecure and 0.8 percent     
experienced very low food security—the most severe 
food-insecure condition measured by the U.S.        
Department of Agriculture (USDA). Numerous  

studies suggest that children in food-
insecure households have higher risks 
of health and development problems 
than children in food-secure house-
holds. This study found that about 85 
percent of households with food-
insecure children had a working adult, 
including 70 percent with a full-time 

worker. Fewer than half of households with food-
insecure children included an adult educated past 
high school. Thus, job opportunities and wage rates 
for less educated workers are important factors  
affecting the food security of children.  
Source:  http://www.hungryers.usda.gov/Publications/EIB56/ 
 
 
Food Security Resource 
 
The Food Security in the United States briefing room 
is an on-line central point for obtaining information 
about current trends in food security and the most  
recent reports and data related to food security.      
Recent statistics are based on data from the            
December 2007 food security survey. Eighty-nine 
percent (104 million) of American households were 
food secure throughout the entire year in 2007.  The 
prevalence of food insecurity (11.1 percent) and very 
low food security (4.1 percent) of households in 2007 
remained essentially unchanged from 2006. Visit the 
food security briefing room at:  
http://www.ers.usda.gov/Briefing/FoodSecurity/   
 
 
 

Produce Marketing Trends 
 
Food "Tattoos" an Alternative to Labels for    
Identifying Fruit 
 
Those small sticky labels on        
produce may eventually be replaced 
by laser "tattoo" technology now 
being tested by ARS and University 
of Florida scientists. Called "laser 
etching," the new technology puts a 
tattoo on grapefruit and other      
produce so it can be identified at  
supermarket checkout lines. Grape-
fruit is currently labeled with sticky paper labels 
that can mar the fruit and stick to one another in 
storage. The labels are also easily removed,  
making it more difficult to track a piece of produce 
back to the source if the need arises. This  
permanent laser etching into the fruit peel does not 
increase water loss or the entrance of food  
pathogens if the laser label is covered with wax.  
Learn more at:  
http://www.ars.usda.gov/is/pr/2009/090831.htm  
 
 
Flavorful Fruit and Veggie Wraps Inspire 
Tasty Creations 
 
ARS researchers and Origami Foods, LLC, of      
Stockton, Calif., are the co-inventors of a patent-
pending process to make colorful, paper-thin 
sheets of edible fruit and vegetable wraps and 
glazes. The versatile wraps come in flavors like 
mango, strawberry, tomato-basil, carrot-ginger, 
and red bell pepper. All Origami wraps contain at 
least 75 to 90 percent fruit or vegetables and are 
low in calories, low in fat, and free of additives, 
preservatives, artificial flavors, and artificial  
colors. The wraps may help kids learn to like the 
many flavors of fruits and vegetables. More info 
at:   
http://www.ars.usda.gov/is/pr/2009/090810.htm  
 
Source:  Foods & Nutrition Briefs, USDA, ARS, October 
2009 
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Spanish Food Safety Resources  
 
The Hispanic population in the U.S. has grown 
tremendously over the last 30 years. In order to 
engage Hispanics and inspire improvements in 
food handling, preparation and storage practices, 
the USDA’s Food Safety and Inspection 
Services (FSIS) developed two educational  
campaigns: Todo Cuenta – Cuando se Trata de 
Cuidar a su Familia and Be Food Safe En 
Español.  
 
Todo Cuenta – Cuando se Trata de Cuidar a su 
Familia (Everything Counts – When it Comes to 
Protecting your Family) is a national campaign 
designed to extend the basic principles of safe 
food handling and foodborne illness prevention to 
Spanish-speaking audiences.  The campaign      
focuses on why Hispanics should engage in food 
safety: to protect themselves and their families 
from potential foodborne dangers. Todo Cuenta 
materials were developed in Spanish; they are not 
an English translation. These materials use 
straightforward language to describe the daily 
concerns and precautions Hispanics should take 
to avoid food safety risks.  
 
The Be Food Safe En Español bilingual (English/
Spanish) campaign educates consumers on how to 
prevent foodborne illness through the four easy 
lessons of Clean, Separate, 
Cook and Chill. 
 
The goals are to create and 
reinforce awareness on 
foodborne pathogens,    
encourage the safe         
handling of food at home, and reduce risks of 
foodborne illness among Hispanic                          
communities in the U.S. 
 
Visit the campaign website at: http://
www.fsis.usda.gov/En_Espanol/Todo_Cuenta/
index.asp.  

Smart Choice Labels Halted 
 
The Smart Choice food label 
program is a food industry 
sponsored program. The   
labels are placed on the front 
of food packages to highlight 
specific nutrients in the food.  
 
In August 2009 the FDA sent letters to food  
manufacturers using the Smart Choice food   
labels.  The FDA was concerned that front-of-
pack (FOP) nutrition labels could be confusing 
to consumers, especially if the criteria used in 
developing the label: 
• could be misleading to the consumer,  
• did not follow the Dietary Guidelines for 

Americans, or        
• encourages the consumption of highly   

processed foods and refined grains instead of 
fruits, vegetables, and whole grains. 

 
The nutrition community and consumer         
advocates have expressed concern about the 
Smart Choice labels, as some food products 
bearing the label would be high in sugar (such 
as pre-sweetened  cereals) and/or high in salt.  
Yet the Smart Choice labels promote these  
products as healthy choices. 
  
Based on the FDA concerns, the Smart Choices 
Program indicated it would "voluntarily post-
pone active operations and not encourage wider 
use of the logo at this time by either new or   
currently  enrolled companies." 
 
To read the letter the FDA sent to food      
manufacturers participating in the Smart Choice 
program, please visit: http://www.fda.gov/Food/
LabelingNutrition/LabelClaims/ucm180146.htm 
 
 
Hmong Cookbook  
 
"Cooking from the Heart: The Hmong Kitchen 
in America" follows the Hmong food culture 
from the mountains of Laos to how these foods 
have evolved in the U.S.  The cookbook is    
published by University of Minnesota Press and 
sells for about $30. 
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Wednesday, February 2—Regional Childhood Obesity Conference. Presented by CenCal Health of 
Santa Barbara & San Luis Obispo Counties.  4-7 pm at the Radisson at the Santa Maria Airport.            
Call 1-800-421-2560 X1020 or 805-562-1020 for registration information. 
 
Monday, February 22 —Making Every Dollar Count—a money management train-the-trainer program. 
1-4 PM—San Luis Obispo.  $20. Registration flyer enclosed.  (credits pending for RDs and DTRs) 
 
Tuesday, February 23—Making Every Dollar Count—a money management train-the-trainer program.  
9AM—12 noon—San Luis Obispo.  $20.   Registration flyer enclosed.  (repeat of Feb. 22 program) 
 
Wednesday, March 10—Using Educational Games to Improve Learners’ Outcomes—learn interactive 
techniques to help clients learn and apply new knowledge.  9AM —12 noon or 1-4 PM—San Luis Obispo.  
$20.  Registration flyer enclosed.  (credit pending for RDs, DTRs, and nurses).  Each class is limited to 15     
participants. 
 
Thursday, March 11—Using Educational Games to Improve Learners Outcomes’—learn interactive 
techniques to help clients learn and apply new knowledge.  1-4 PM—Santa Maria.  $20. Registration flyer 
enclosed.  (credit pending for RDs, DTRs, and nurses).  Class is limited to 15 participants. 
 
Friday, May 7—Let’s Eat Smart & Play Hard Together!—train-the-trainer class.  Learn how to           
implement this fun and educational program at your site.  More info in future Update Newsletters. 
 

Making Every Dollar Count: is a FREE, English/Spanish on-line money management program for 
limited-resource, limited-literacy individuals. Developed by the University of California Cooperative 
Extension, the tutorial consists of 8 lessons: Setting Goals, Making Choices, 
Stretch Your Dollars, Budgeting Basics, Paying Bills on Time, When You Can’t 
Pay Cash, Saving Money on Food, and Food Advertising.  The program is  
available at: http://www.makingeverydollarcount.ucr.edu/english/index.htm  
This program is a complement to the Making Every Dollar Count training that 
will occur February 2010.  See below for training details. 
 
The Healthy Lunch Bag: 15 Lunches for School-Aged Children: is now available in both English and 
Spanish.  These FREE publications are available at: https://ucanr.org/freepubs/finalpage.cfm?
s=8371&cat=8&subcat=0 (English) and http://anrcatalog.ucdavis.edu/InOrder/Shop/ItemDetails.asp?
ItemNo=8408  (Spanish). 
 
Key Provisions of the Credit CARD Act of 2009:  In 2010 there will be many changes to the laws that  
regulate credit cards.  Most of these changes will benefit the consumer.  Enclosed with this issue of Update 
Newsletter is the Federal Reserve Board’s draft summary of the upcoming changes. 
 

 
Upcoming Events 
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Workshop 
Participants will: 

• Learn how to train others to  
     manage money during these tough 
     times 
• Receive Money Management  
     Resources 
Sponsored by: 

University of California  
Cooperative Extension 

and  
San Luis Obispo County 

For Registration Information Contact:  
Ingrid Schumann  

Phone: 805-781-5940 
or 

 E-mail: ischumann@co.slo.ca.us 

University of California 
Cooperative Extension and  

San Luis Obispo County 

UNIVERSITY OF CALIFORNIA  

Agriculture & 

Natural Resources 

Managing in Tough Times 

A Train-the-Trainer Program on Money  
Management  for Limited-Resources,  

Limited–Literacy Audiences 

Dates and Times:  
February 22, 2010 1:00PM-4:00PM 
& February 23, 2010 9:00AM-Noon 

Location: 
Cooperative Extension Auditorium 

2156 Sierra Way 
San Luis Obispo The University of California prohibits discrimination or harassment of any 

person in any of its programs or activities.  (Complete nondiscrimination 
policy statement can be found at http://groups.acanr.org/ANR_AA/
files/54635.doc)  Direct inquiries regarding the University’s nondiscrimina-
tion policies to the Affirmative Action Director, University of California, ANR, 
1111 Franklin St., 6th Floor, Oakland, CA  94607, (510) 987-0096  

Facility is wheelchair accessible.  Persons needing other access 
accommodations should contact Cooperative Extension by 
February 1, 2010 at 805-781-5940.  Efforts will be made to 
accommodate your needs. 

U
niversity of California Cooperative Extension 

San Luis O
bispo County 

2
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Train-the-Trainer Program will help you  
assist clients by: 
 
• Engaging in lessons through interactive 

techniques and learner-centered  
      activities. 
 
• Learning how to stretch dollars and pay 

bills on time, what to do when they 
can’t pay cash, and how to save money 
on food. 

 
• Developing and practicing life skills 

such as: 
 Planning and organizing 
 Goal setting 
 Developing self-esteem 
 Self-discipline 
 Self-responsibility 
 Problem-solving  
 Conflict resolution 
 Social skills 
 Building family support   

 Speakers 

MAKING EVERY 

 DOLLAR COUNT 

Managing in Tough Times 

Registration Form 

Making Every Dollar Count 

Choose Time 

Monday February 22, 2010 1:00-4:00pm  

Tuesday February 23, 2010 9:00am-Noon  

Name:__________________________________ 

Agency Group/Name:______________________ 

Address:__________________________________ 

________________________________________ 

________________________________________ 

City, Zip:_________________________________ 

Phone:__________________________________ 

E-mail:__________________________________ 

Fees 
$20.00 if postmarked by February 8, 2010 

$35.00 if postmarked after February 8, 2010 

$50.00 at the door is space is available 

$15.00 for students (health or family related  
majors) if postmarked by February 8, 2010 

or  
 

Register on line at: 
http://cesanluisobispo.ucdavis.edu 

Make checks Payable to: UC Regents 
 

Mail to: Making Every Dollar Count 
           UC Cooperative Extension 
          2156 Sierra Way Suite C 

             San Luis Obispo, CA 93401 

Margaret Johns, MS, RD 
          Nutrition, Family, and Consumer Science Advisor 
  University of California Cooperative 
  Extension, Kern County 
 
Shirley Peterson, MS, RD 
          Nutrition, Family, and Consumer Science Advisor 
  University of California Cooperative 
  Extension, San Luis Obispo and  
  Northern Santa Barbara Counties 

Instructions 
• For program information contact Shirley Peterson  
        805-781-5951 Email: sspeterson@ucdavis.edu 
 
• Registration information contact Ingrid Schumann 
       805-781-5941 Email: ischumann@co.slo.ca.us 
 
• Space is limited to 40 attendees for each workshop. 
 
• Sponsor reserves the right to cancel in the event of 

low registration. 
 
• Requests for refunds must be in writing and post-

marked by February 20, 2010. 
 
• Please car-pool.  Parking is limited. 

Professional Credits 

Pending—3 credits for Dietitians and DTRs 
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Agriculture and  

Natural Resources 

Using 
 Educational 

Games to 
Improve 
Learners’ 
Outcomes 

Dates, Times,  
Locations:  

March 10, 2010 9:00am-Noon 
repeated at 2:00pm-5:00pm 

@ Cooperative Extension Auditorium 
2156 Sierra Way 
San Luis Obispo 

and 
Thurs March 11, 2010 9:00am-Noon 

@ County of Santa Barbara 
Public Works Conference Room 

620 West Foster Rd 
Santa Maria 

Come Ready  
to Play!! 

A Workshop for  
Professionals on how to 

include Interactive  
Activities in  

Group Training to  
Engage Clientele  

in the Learning Process 

Using  

Educational  

Games to  

Improve Learners’ 
Outcomes 

C
om

e rea
d

y to p
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y! 

Participants will learn: 
• Characteristics of games 
 
• Proper use of games 
 
• Games and diverse  
      learning styles 
 
• Games and behavior 

change 
 

Come Ready to Play! 

A Train-the Trainer Workshop 

March 10th and 11, 2010 

REGISTRATION FORM INSIDE 
OR SIGN UP  ON LINE! 



Instructions 
• For program information contact Shirley Peterson  
        805-781-5951 Email: sspeterson@ucdavis.edu 
 
• For registration info contact Ingrid Schumann 
        805-781-5941 Email: ischumann@co.slo.ca.us 
 
• Space is limited to 15 attendees for each workshop. 
 
• Sponsor reserves the right to cancel in the event of 

low registration 
 
• Requests for refunds must be in writing and post-

marked by February 24, 2010. 
 
• Please car-pool.  Parking is limited. 

 
Using Educational 
Games to Improve 

Learners’ Outcomes 

The University of California prohibits discrimination or harassment of any person 
in any of its programs or activities.  (Complete nondiscrimination policy statement 
can be found at http://groups.acanr.org/ANR_AA/files/54635.doc)  Direct inquiries 
regarding the University’s nondiscrimination policies to the Affirmative Action 
Director, University of California, ANR, 1111 Franklin St., 6th Floor, Oakland, CA  
94607, (510) 987-0096  

Facility is wheelchair accessible.  Persons needing other access 
accommodations should contact Cooperative Extension by February 
1, 2010 at 805-781-5940.  Efforts will be made to accommodate your 
needs. 

For Registration Information Contact:  
Ingrid Schumann  

Phone: 805-781-5940 
 E-mail: ischumann@co.slo.ca.us 

Come Ready to Play!! 

A Workshop for  
Professionals on how to  

include Interactive Activities in Group 
Training  

to Engage Clientele  
in the Learning Process 

Choose Time 
Monday March 10, 2010   9:00am-Noon  
 
Monday March 10, 2010   2:00-5:00pm 
 
Thursday March 11, 2010   9:00am-Noon 
 
Name:__________________________________ 
Agency Group/Name:_____________________ 
Address:________________________________ 
_______________________________________ 
_______________________________________ 
City, Zip:_______________________________ 
Phone:_________________________________ 
E-mail:_________________________________ 

Fees 
$20.00 if postmarked by February 24, 2010 
$35.00 if postmarked after February 24, 2010 
$50.00 at the door is space is available 
$15.00 for full-time students (health or family 
related majors) if postmarked by 02/24/10 

or  
Register on line at: 

http://cesanluisobispo.ucdavis.edu 

Make checks Payable to: UC Regents 
 

   Mail to:   Educational Games 
       UC Cooperative Extension 

   2156 Sierra Way Suite C 
        San Luis Obispo, CA 93401 

Registration Form 
Using Educational Games 

To Improve  
Learners’ Outcomes 

Speaker: Shirley Peterson MS, RD 
 

Nutrition, Family, and  
Consumer Science Advisor 

University of California  
Cooperative Extension, 

San Luis Obispo and  
Northern Santa Barbra Counties 

This Train-the Trainer Workshop 
teaches characteristics of  games, 
behavior change, team building,  
and much more! Learn about: 
 Meet ‘n Greet! 
 Group Juggle! 
 Mission to Mars 
 From Troubles to Treasures 
 Toasting  

Come Ready to Play! 

Pending– 3 credits for  
Dietitians and DTRs 

Sponsored by: 
 University of California 
 Cooperative Extension,  
 San Luis Obispo County, 
 and Santa Barbara County 
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Key Provisions of the Credit CARD Act of 2009* 
 

August 20, 2009 

Change in terms notice 
or 
Increased rates for new 
transactions 

Creditors must provide written notice to consumers 45 days before increasing an interest 
rate or making a significant change to account terms (for example, a change in account 
fees).   There are exceptions if: 

1) rate varies with an index; 

(2) stepped rate expires; or 

(3) consumer fails to comply with workout agreement. 

In the same notice, creditors must inform consumers of their right to cancel the account 
before the increase or change goes into effect. 
 

Time to pay Credits generally must mail or deliver statements for credit card and other open-end 
consumer credit accounts at least 21 days before payment is due.  

February 20, 2010 

Increased rates for 
outstanding balances Creditors are prohibited from increasing rates and fees on outstanding balances unless:  

(1) stepped rate with terms disclosed in advance (e.g., “5% for six months, then 15%”); 
initial rate must last at least 6 months; 

(2) rate varies with an index;  

(3) consumer is more than 60 days late -- creditors must terminate any increase based on 
a 60-day delinquency if the consumer pays on time for 6 months; 

(4) consumer fails to comply with workout agreement.  Creditors must provide a clear and 
conspicuous disclosure of the terms of a workout agreement prior to commencement of 
the agreement (including a disclosure of any rate increase).   

Fixed rate Creditors are prohibited from using “fixed” or a similar term to describe the APR unless the 
rate will remain in effect until expiration of a stated period or until the plan is closed.   

Definition of outstanding 
balance 

Balance to which increased rate cannot be applied is balance 14 days after notice of 
increase is sent. 

Repayment of outstanding 
balances  

Creditors cannot require consumers to repay existing balances in less than five years 
(unless the percentage of the balance repaid each month will not be more than doubled). 

Creditors cannot assess fees solely on the existing balance.  

Increased rates for new 
transactions 

 

During the first year after account opening, creditors are generally prohibited from 
increasing rates and fees unless the one of the above exceptions for applying an increased 
rate to an outstanding balance applies. 

Time to pay 
Creditors that use due dates when payments are not accepted by mail (e.g., Sundays and 
holidays) must treat payments received the next business day as timely.  The due date 
must be the same day of each month (e.g. the payment is always due of the 15th of the 
month). 

Payment cut-off times 
Safe-harbor for 5 pm; limitation applies to all payment methods  

If the creditor is a financial institution that maintains branches or offices at which 
payments can be made, the date on which the payment is received is the date on which 
the payment was made for purposes of determining whether a late fee or charge may be 
imposed (i.e., no cut-off time for payments made at branches). 
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Change in mailing address 
If a creditor makes a material change in the mailing address for payments and the change 
causes a material delay in the crediting of a payment in the subsequent 60 days, the 
creditor may not charge a late fee or finance charge. 

Double-cycle billing 
Creditors are prohibited from reaching back to days in prior billing cycles when calculating 
interest charges after a consumer loses the grace period. 

Prohibition does not apply to adjustments to interest charges following: 

(1) resolution of a billing error; or 

(2) return of a payment for insufficient funds. 

Partial grace period 
If a creditor provides a grace period and the consumer is eligible, the creditor cannot 
charge interest on any portion of the outstanding balance paid prior to expiration of that 
grace period. 

Payment allocation 
Creditors must apply excess payments to the balance with the highest rate first except 
during the last two billing cycles of a deferred interest period, when the creditor must 
apply the entire payment to the deferred interest balance first. 

Late payment disclosure 
Creditors must disclose on each periodic statement: (1) the due date; and (2) the late 
payment fee and penalty rate that may apply if payment is received after that date. 

Minimum payment 
disclosure Creditors must state on the periodic statement: “Minimum Payment Warning: Making only 

the minimum payment will increase the interest you pay and the time it takes to repay 
your balance.” 

Creditors must also disclose the following information (based on the assumption that the 
consumer makes only the minimum payment each month, no further advances are made, 
and the interest rate does not change unless there is a known stepped rate increase): (1) 
the total number of months and the total cost to pay off the balance; and (2) the monthly 
payment and total cost for paying off the balance in 36 months. 

Creditors must also disclose a toll-free number where the consumer can receive 
information about accessing credit counseling and debt management services.  Any 
referral must be to a nonprofit budget and credit counseling service approved by the 
United States Bankruptcy Trustee. 

The disclosures must be conspicuous and prominent, on the statement, and listed in a 
tabular format in same order as given above. 

Fees for making payments Creditors may not charge a fee for making a payment except for payments involving an 
expedited service by a service representative of the creditor. 

Payments and timely 
settlement of estates The Board must prescribe regulations to require creditors to establish procedures to 

ensure that any administrator of an estate can resolve the credit card balance of a 
deceased consumer in a timely manner. 

Fees for subprime cards 
If a creditor requires consumers to pay any fees (other than late fees, over-the-limit fees, 
and NSF fees) during the first year after account opening that total more than 25% of the 
initial credit limit, no payment of any fees may be made from the available credit on the 
account. 

Over the limit fees 
Creditors cannot assess a fee for exceeding the credit limit unless the consumer has 
elected to permit the creditor to complete transactions that exceed the limit (i.e., opted 
in). 

Consumer can opt in and revoke opt-in at any time orally, electronically, or in writing. 

Before opt-in can be effective, consumer must receive notice of the amount of the OTL 
fee. 
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Over the limit fees 
(continued) If consumer opts in, creditor must disclose right to revoke opt-in on any periodic 

statement that reflects an OTL fee.     

Creditors are limited to one OTL fee per billing cycle. 

Once an OTL fee is assessed, creditors may impose only one OTL fee in each of the two 
subsequent billing cycles unless the consumer: (1) obtains additional extensions of credit; 
or (2) reduces the outstanding balance below the credit limit and then goes back over. 

Renewal 
A creditor that has changed any term of the account since the last renewal without 
disclosing that change in a change-in-terms notice must provide notice at least 30 days’ 
prior to renewal of the information (i.e., the date by which the card will expire if not 
renewed, the annual or other periodic fee that will apply if the card is renewed, and the 
method by which the consumer may terminate the account). 

Ability to repay 
Creditors are prohibited from opening a credit card account or increasing a credit limit 
without considering the consumer’s ability to make the required payments under the terms 
of the account. 

Student credit cards (credit 
cards to minors) Creditors are prohibited from issuing credit cards to consumers under the age of 21 unless 

consumer submits a written application containing: 

 the signature of a co-signer with means to repay any debt incurred on the account 
and who will be jointly liable for that debt; or 

 financial information indicating an independent means of repaying any debt 
(consistent with safe harbors established by the Board). 

Creditors are prohibited from making firm offers of credit if the credit report shows that 
the consumer is under the age of 21 (unless the consumer has consented to the 
furnishing).   

If a co-signer has agreed to be jointly liable for debts incurred on a credit card issued to a 
consumer under the age of 21, the creditor is prohibited from increasing the credit limit on 
the account unless the co-signer consents in writing to be jointly liable for any debt 
incurred with the increased line. 

Institutions of higher learning must publicly disclose any agreement made with a card 
issuer for purposes of marketing a credit card. 

Creditors are prohibited from offering a student at an institution of higher learning any 
tangible item to induce the student to apply for a credit card if the offer is made: (1) on 
campus; (2) “near” campus (as defined by the Board); or (3) at an event sponsored by or 
related to the institution of higher learning. 

Institutions of higher learning should: (1) require creditors to disclose to the institution the 
locations where credit cards will be marketed on campus; (2) limit the number of locations 
on campus where credit cards may be marketed; and (3) offer credit card and debt 
education and counseling sessions as a regular part of new student orientation. 

Creditors must annually report to the Board the terms of all agreements with and 
payments to institutions of higher learning (or alumni organizations or affiliated 
foundations) with respect to credit cards issued to students.  Creditors must also report 
the number of credit cards issued to students at each institution. 

The Board must submit to Congress and make public an annual report listing the above 
information by institution. 

GAO must, from time to time, review the reports submitted by creditors to the Board and 
the marketing practices of creditors to determine the impact of student cards on credit 
card debt and report to Congress with recommendations for administrative or legislative 
action. 
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Internet posting of credit 
card agreements Creditors must establish and maintain Internet sites posting the written agreement 

between the creditor and the consumer for each credit card account (except individually-
negotiated workouts).  Creditors must provide the same information to the Board in an 
electronic format. 

The Board must provide this information in an easily accessible and retrievable manner on 
its Internet site. 

Violations and enhanced 
penalties and liability In an individual action related to an open-end credit plan not secured by real property or a 

dwelling, the creditor is liable for twice the amount of any finance charge charged in 
connection with the violation, with a minimum penalty of $500 and a maximum penalty of 
$5,000 (or a higher amount in the case of a pattern or practice of violations). 

Liability in an individual action is expanded to cover violations of the disclosure 
requirements in TILA for minimum payment disclosures and late payment disclosures. 

July 2010 

Re-evaluation of rate 
Increases If a creditor increases a rate based on the credit risk of the consumer, market conditions, 

or “other factors,” the creditor must: 

 maintain reasonable methodologies for assessing those factors; 

 review any account on which a rate has been increased since Jan. 1, 2009 not less 
frequently than every 6 months to assess whether the factors have changed; and 

 if the review indicates that a reduction is warranted, reduce the rate. 

Amount of fees 
The amount of any penalty fee or charge imposed for violating the account agreement 
(e.g., late payment fee) must be “reasonable and proportional” to the violation. 

Application & solicitation 
disclosures 

New format requirements for the summary table include rules regarding type size, the use 
of boldface type for certain key terms, and the placement of information.  
Creditors must disclose the duration that penalty rates may be in effect, simplify 
disclosures about variable rates and revise disclosures regarding when a grace period is 
offered on purchases or when no grace period is offered.  

Account opening 
disclosures 

New enhanced cost disclosures provided at account opening to make the information more 
conspicuous and easier to read. Certain key terms must be disclosed in a summary table at 
account opening, which is substantially similar to the table required for credit and charge 
card applications and solicitations.  

Monthly statement (bill) Interest charges and fees must be grouped separately, with a monthly total for each. 
Interest charges must be itemized according to the type of transaction (such as interest 
charged on purchases, and interest charged on cash advances). Separate year-to-date 
totals for fees and interest charges are also required.  

Notice of change in terms  When a change-in-terms or penalty-rate notice accompanies a periodic statement, 
creditors must provide a tabular disclosure on the front side of the monthly statement 
showing the key terms being changed.  

 
 
 
 
 
 
 
 
 
 
 
 
* This is not a legal interpretation of the provisions of the Credit CARD Act.  Please refer to the Federal Reserve Board’s web site for 
updates to regulations that implement these provisions.   
 




