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Novel Approaches to Encouraging Healthier Diets 

 
Some new approaches to help encourage the purchase and consumption of healthier 
foods are being tested.  Here’s a look at two being explored: 
 

Encouraging Fruit & Vegetable Purchases 
 

New Mexico State University’s Collin Payne placed a line down the 
middle of grocery carts along with a sign asking consumers to place 
their fruits and vegetables in front of that line. This simple innovation 
increased produce purchases by over 100%, with no decrease in       
profitability for the store. See these links for articles and a video: 
http://www.kob.com/article/stories/s1690079.shtml?cat=504 
http://newscenter.nmsu.edu/news/article/?action=show&id=5255 
 

 

Discouraging Soft Drink Purchases 

 
Recent research from the University of North Carolina indicates increasing the price   
of soft drinks reduces soft drink consumption and sales and helps consumers lose 
weight.  This study compared 20 years of longitudinal food consumption from more 
than 12,000 young adults. Results were that 7% fewer calories were consumed from 
soft drinks when the price of the beverages rose 10%.  The results were cumulative.    
If the soda price rose 20%, calorie consumption decreased by 14%.  
 
Another result from this study showed that an increase of $1 for a 2-liter bottle         
resulted in a 2 pound weight loss per person. 
 
The lead researcher for the project, Barry M. Popkin, believes this study found that 
people did not substitute other less nutritious food for soda.  Instead, this study showed 
people improved their nutrition status. 
 
This study can be found in the Archives of Internal Medicine, March 8, 2010 issue. The 
abstract is at: http://archinte.ama-assn.org/cgi/content/abstract/170/5/420 
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• August 24, 2010 Draft Guidance for Indus-
try: Question and Answers Regarding Imple-
mentation of the Menu Labeling Provisions 
of Section 4205 of the Patient Protection and 
Affordability Care Act of 2010: FDA-2010-
D-0370 

   or 
 

• August 24, 2010 Guidance for Industry: 
Questions and Answers Regarding the Effect 
of Section 4205 of the Patient Protection and 
Affordability Care Act on State and Local 
Menu and Vending Machine Labeling Laws 
August 2010: FDA-2010-D-0354 

 

3.  Select “Search.” 

To submit comments by mail, include the appro-
priate docket number on each page of the written 
comments and mail to the following address: 
The Division of Dockets Management 
HFA-305 
Food and Drug Administration 
5630 Fishers Lane, Room 1061 
Rockville, MD 20852 
 
Sources:  FDA Releases Guidance on Federal Menu   

Labeling Requirements, Press Release, 8/24/10 and New 

Menu and Vending Machines Labeling Requirements 

http://www.fda.gov/Food/LabelingNutrition/

ucm217762.htm 

 

 

 

 

New Menu and Vending Machines 

Labeling Requirements 
 

On March 23, 2010, the health care reform legisla-
tion was signed into federal law. A section of this 
law requires restaurants and similar retail food  
establishments with 20 or more locations to list 
calorie content information for standard menu 
items on restaurant menus and menu boards,     
including drive-through menu boards. Other nutri-
ent information – total calories, fat, saturated fat, 
cholesterol, sodium, total carbohydrates, sugars, 
fiber and total protein – would have to be made 
available in writing 
upon request. The Act 
also requires vending 
machine operators 
who own or operate 20 
or more vending  
machines to disclose 
calorie content for  
certain items. 
 
The FDA is required by law to issue proposed reg-
ulations to carry out these provisions by March 23, 
2011.  In August 2010 the FDA took an initial step 
towards finalizing regulations by releasing two 
documents.  The first is a draft guidance document 
describing implementation of certain provisions of 
the federal law. The second is a final guidance 
document for industry regarding the effect of the 
new federal nutrition labeling requirements on 
state and local laws.   
 
The FDA seeks public comments regarding these 
regulations.  Comments may be submitted         
electronically by going to www.regulations.gov. 
 

1. Choose “Submit a Comment” from the top task 
bar. 

 
2.   Enter one of the following docket numbers in    

the “Keyword” space.  

Did You Know? 

 
21 states require a personal finance course 

for high school graduation.  California is   

not one of the states that require personal        

financial education for graduation. 
 
Source:  Today’s Consumer Newsletter, University of 

California Cooperative Extension, Summer 2010 
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Salsa and Guacamole Increasingly 

Important Causes of Foodborne    

Disease 

Don’t hold the salsa or guacamole, but be sure to  

handle them safely. 

Nearly 1 out of every 25 restaurant-associated food-
borne outbreaks with identified food sources between 
1998 and 2008 can be traced back to contaminated 
salsa or guacamole, more than double the rate during 
the previous decade, according to research released 
by the Centers for Disease Control and Prevention 

(CDC).  

"Fresh salsa and guacamole, especially those served 
in retail food establishments, may be important vehi-
cles of foodborne infection," says Magdalena Ken-
dall, a researcher who collaborated on the CDC 
study. "Salsa and guacamole often contain diced raw 
produce including hot peppers, tomatoes and cilantro, 

each of which has been implicated in past outbreaks." 

To better assess the role of these popular foods in 
outbreaks, Kendall and her colleagues searched all 
foodborne outbreaks reported to the CDC for those 
with salsa, guacamole or pico de gallo as a confirmed 
or suspected food vehicle and analyzed trends in the 
proportion of all outbreaks with identified food 

sources. 

CDC surveillance for foodborne 
disease outbreaks began in 1973, 
yet no salsa- or guacamole-
associated (SGA) outbreaks 
were reported before 1984.   
Restaurants and delis were the 

settings for 84 percent of the 136 SGA outbreaks. 
SGA outbreaks accounted for 1.5 percent of all food 
establishment outbreaks from 1984 to 1997. This   
figure more than doubled to 3.9 percent during the 

ten-year period from 1998 to 2008. 

Inappropriate storage times or temperatures were   

reported in 30 percent of the SGA outbreaks in       

 
restaurants or delis and may have contributed to 
the outbreaks. Food workers were reported as the 
source of contamination in 20 percent of the      

restaurant outbreaks. 

"Possible reasons salsa and 
guacamole can pose a risk for 
foodborne illness is that they 
may not be refrigerated appro-
priately and are often made in 
large batches so even a small amount of contami-
nation can affect many customers,"  Kendall says. 
"Awareness that salsa and guacamole can transmit 
foodborne illness, particularly in restaurants, is key 

to preventing future outbreaks." 

Risk can be lowered by following guidelines for 
safe preparation and storage of fresh salsa and  
guacamole to reduce contamination or pathogen 

growth. 

Source:  Modified from CDC Press Release, July 12, 2010.  

http://www.cdc.gov/media/pressrel/2010/r100712.htm?

s_cid=mediarel_r100712 
 

 
 
 

MyMoney.gov 
 

The Financial Literacy and   Ed-
ucation Commission (FLEC) an-
nounced the launch of its redesigned financial lit-
eracy education website,  MyMoney.gov.  The 
new site is in English and Spanish and provides 
resources to those seeking information to assist 
them in making personal financial decisions.   
 
The site organizes financial education help from 
over 20 different federal websites in one place. 
Content is organized by where users are in life 
(Life Events), who they are (My Resources), and 
by specific hands-on tools (Tools). This site      
provides summaries of resources available at other 
official government sites and allows users to open 
those pages in a new window (Learn More). 
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USDA Research Briefs  
 

Baby's Obesity Risk: What's Mom's             

Influence? 
Whether a woman is lean or overweight during 
her pregnancy may influence the likelihood of her 
child becoming an overweight or obese adult,  
Agricultural Research Service (ARS)-funded   
research with laboratory rats suggests. The child's 
body-weight-regulating mechanisms might be 
permanently altered by maternal signals associat-
ed with the mother's own overweight. All of the 
baby rats in the study were of normal weight at 
birth and at weaning. However, when the weaned 
offspring were given free access to an unlimited 
amount of high-fat rations, the offspring of over-
weight dams showed remarkable sensitivity to the 
high-fat rations. They gained significantly more 
weight, and more of that weight as fat mass, than 
did the offspring of lean dams. Details: http://
www.ars.usda.gov/is/pr/2010/100315.htm 
 
 
 

Restraining Calories Boosts Immunity 
Scientists funded by ARS found that volunteers 
who followed a low-calorie diet or a very-low-
calorie diet not only lost weight, but 
also significantly enhanced their 
immune response. In the study, 46 
overweight (but not obese) men and 
women aged 20 to 40 years were 
required to consume either a 30-
percent or 10-percent calorie-
restricted diet for six months.      
Delayed-type hypersensitivity skin 
tests and T-cell proliferative         
responses were significantly increased in both   
calorie-restrained groups. These results show for 
the first time that short-term calorie restriction for 
six months in humans improves the function of  T
-cells. Details: http://www.ars.usda.gov/is/
pr/2010/100429.htm 
 

Source: Food and Nutrition Research , July 2010, U.S.   

Department of Agriculture Agricultural Research Service 

 

Study Asks for Tougher Regulations 
on Energy Drinks 
 
A research study from the University of Illinois 
calls for the FDA to implement tighter regulations 
for the rapidly growing energy drink industry. The       
research article appearing in the Institute of Food 
Technologist journal notes that the FDA has no 
restrictions on the amount of caffeine allowed in 
energy drink products, nor are there labeling     
requirements for these products. 
 
First introduced in 1997, the energy drink market 
in the U.S. has grown by over 60% and is continu-
ing to build.  Newer products on the market are 
targeting specific audiences such as children, 
women, and body builders. Tighter regulations 
would limit or prevent the sales of highly caffein-
ated beverages and encourage more responsible 
product development and marketing. 
 

 

Kids and Advertising 
 
Advertising to American kids is 
nothing new. But internet and other 
technologies have taken kids’       
exposure to advertising to new     
levels.  Ads are virtually every-
where, which is why the Federal 
Trade Commission (FTC) has launched Admongo, 
a campaign to raise advertising literacy among the 
nation’s “tweens.” Admongo is designed to equip 
kids ages 8–12 with critical thinking skills they 
can use to understand advertising messages. 
Through Admongo.gov, a game-based website, a 
free in-school curriculum, a packet of sample ads, 
and several family activities, the Admongo cam-
paign aims to teach kids to recognize commercial 
messages and prompts them to ask some key  
questions when they see them. Watch the video or 
read the announcement from the FTC for more  
information. Share the game, video, and other   
resources, such as the curriculum and the sample 
ads , with others. Admongo is free and in the    
public domain. 
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Thursday,  December 2, 2010—High School Financial Planning Program & Money Talks 4 Teens—A 
train-the-trainer program for these two national award-winning curricula. Open to anyone who works with 
teens or young adults.  8:30 AM—12:30 PM.  Santa Maria. The program is FREE and lunch is included.  
Sponsored by UC Riverside, UC Cooperative Extension, and the National Endowment for Financial     Ed-
ucation.  Registration flyer enclosed.  Limited to 30 participants. 
 
Wednesday, January 5, 2011—Using Educational Games to Improve Adult Learners’ Outcomes—an         
interactive workshop that provides hands-on learning for using educational games in adult training          
environments.  9AM—12 Noon in San Luis Obispo.  3 professional credits for RDs and DTRs.  Cost: $25. 
Registration flyer enclosed. 
 
Wednesday, April 20, 2011—Let’s Eat Smart & Play Hard Together! —receive a copy of this curricu-
lum and learn how to implement these hands-on learning programs with adults and young children teams.  
9 AM—12 Noon, San Luis Obispo.  3 professional credits for RDs, DTRs and nurses.  Cost: TBD.       
Registration form in future issues of Update Newsletter. 
 
Wednesday, May 18, 2011—Making Every Dollar Count—a train-the-trainer program that provides 
hands-on learning to assist clients in using their money wisely to ensure adequate resources for a healthy 
diet. Each participant receives this bilingual curriculum on CD. 9 AM—12 Noon, San Luis Obispo.           
3 professional credits for RDs & RDTs.  Cost: $25  Registration form in future issues of Update. 
 

Nuts: Safe Methods for Consumers to Handle, Store, and Enjoy— Here are some simple handling 
and storage tips to keep nuts good to eat and prevent rancidity or the growth of       
bacteria that may cause illness. This new publication from UC Cooperative Extension 
focuses on walnuts, almonds, pecans, chestnuts and pistachios.  Download it free at:          
http://anrcatalog.ucdavis.edu/pdf/8406.pdf 

 
Complimentary Probiotics Webinar—provided monthly by Yukalt.  Each month learn about a new topic 
regarding probiotics and health.  1 CUE provided for RDs.  Learn more at:  PR@yakultusa.com  

Parenting 24/7—is a "one-stop" source of news, information, and advice on parenting and family life from 
University of Illinois Extension. Designed for parents and grandparents of children from birth through the 

teens, it provides feature articles with research-based information, video clips of parents and 
experts, breaking news and commentary, newsletters, and recommendations to the best parent-

ing resources on the web.  This resource is available at: http://parenting247.org/   

 

Terrific Teachable Moments—another resource from the Univ. of Illinois is the Terrific Teachable Moments 
series.  These books provide 10-minute activities to respond to character and behavior 
issues that young children commonly demonstrate.  The Families booklet is designed 
for parents and caregivers.  The K-2 and 3-6 Grade resources are designed for          
educators.  $16.50 each.  Order at:  https://pubsplus.uiuc.edu/C1390-F.html 

Upcoming Events 

Resources 

◄ 



University of California           Cooperative Extension         San Luis Obispo & Santa Barbara Counties 

 
 

 

December 2, 2010 
8:30 AM—12:30 PM 

Santa Barbara County 
Department of Social 
Services 

Orcutt Room 

2125 S. Centerpointe Pky. 
Santa Maria, CA 93455 

Lunch Included 

Cost: Free!  

Limited to 30 
participants 

 

 

 

High School Financial Planning 
Program Training                               

& Money Talks 4 Teens 

Training includes: 

• How to prepare and teach financial literacy 
classes  

• Showcase of the NEFE High School 
Financial Planning Program® materials  

• Overview of Money Talks 4 Teens 
curriculum & website 

For more information, please contact:  
Shirley Peterson at 805-781-5951 or 
sspeterson@ucdavis.edu. 
 
To register call Ingrid at 805-781-5940 or 
register online at: http://ucanr.org/financial 

Registration deadline:  November 29, 2010 

  

 

The University of California prohibits discrimination or harassment of any person on the basis of race, color, national origin, religion, sex, gender 
identity, pregnancy (including childbirth, and medical conditions related to pregnancy or childbirth), physical or mental disability, medical condition 

(cancer-related or genetic characteristics), ancestry, marital status, age, sexual orientation, citizenship, or status as a covered veteran (covered veterans 

are special disabled veterans, recently separated veterans, Vietnam era  veterans, or any other veterans who served on active duty during a war or in a 
campaign or expedition for which a campaign badge has been authorized) in any of its programs or activities. University policy is intended to be 

consistent with the provisions of applicable State and Federal laws. Inquiries regarding the University’s nondiscrimination policies may be directed to 

the Affirmative Action/Equal Opportunity Director, University of California, Agriculture and Natural Resources, 1111 Franklin St., 6th Floor, Oakland, 
CA 94607, (510) 987-0096. 
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Using 

 Educational 

Games to   

Improve Adult   

Learners’   Outcomes 

Dates, Times,  

Locations:  
 

January 5, 2011 9:00am-Noon 
 

Cooperative Extension Auditorium 
2156 Sierra Way 
San Luis Obispo 

 

Come Ready  

to Play!! 

A Workshop for  
Professionals on 
how to include       
Interactive  
Activities in  

Group Training        
to Engage Adult    

Clientele  

Using  

Educational  

Games to  

Improve Adult 

  Learners’ Outcomes 
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Participants will learn: 
• Characteristics of games 
 
• Proper use of games 

 

• Games and diverse  

      learning styles 

 

• Games and behavior 

change 
 

Come Ready to Play! 

A Train-the Trainer Workshop 

January 5, 2011 

REGISTRATION FORM INSIDE 
OR SIGN UP ON-LINE! 



Instructions 
• For program information contact Shirley Peterson  
        805-781-5951 Email: sspeterson@ucdavis.edu 
 

• For registration info contact Ingrid Schumann 
        805-781-5941 Email: ischumann@co.slo.ca.us 
 

• Space is limited to 15 attendees. 
 

• Sponsor reserves the right to cancel in the event     
of low registration 

 

• Requests for refunds must be in writing and       
postmarked by December 22, 2011. 

 

• Please car-pool.  Parking is limited. 

 

Using Educational 

Games to Improve 

Adult Learners’    

Outcomes 

The University of California prohibits discrimination or harassment of any person 
in any of its programs or activities.  (Complete nondiscrimination policy statement 
can be found at http://groups.acanr.org/ANR_AA/files/54635.doc)  Direct inquiries 
regarding the University’s nondiscrimination policies to the Affirmative Action 
Director, University of California, ANR, 1111 Franklin St., 6th Floor, Oakland, CA  
94607, (510) 987-0096  

Facility is wheelchair accessible.  Persons needing other access 
accommodations should contact Cooperative Extension by February 
1, 2010 at 805-781-5940.  Efforts will be made to accommodate your 
needs. 

For Registration Information Contact:  
Ingrid Schumann  

Phone: 805-781-5940 
 E-mail: ischumann@co.slo.ca.us 

Come Ready to Play!! 

A Workshop for  
Professionals on how to  

include Interactive Activities in Group 
Training  

to Engage  Adult Clientele  
in the Learning Process 

 
Wednesday  January 5, 2011 9:00am-Noon  

 
 
Name:__________________________________ 
Agency Group/Name:_____________________ 
Address:________________________________ 
_______________________________________ 
_______________________________________ 
City, Zip:_______________________________ 
Phone:_________________________________ 
E-mail:_________________________________ 

Fees 
$25.00 if postmarked by 12/22/2010 
$40.00 if postmarked after 12/22/2010 
$50.00 at the door if space is available 
$15.00 for full-time students (health or family 
related majors) if postmarked by 12/22/10 

or  
Register on-line at: 

http://ucanr.org/games 

Make checks Payable to: UC Regents 

 
   Mail to:  Educational Games 

       UC Cooperative Extension 
    2156 Sierra Way Suite C 

         San Luis Obispo, CA 93401 

Registration Form 
Using Educational Games 

To Improve Adult 

Learners’ Outcomes 

Speaker:  
 Shirley Peterson MS, RD 

Nutrition, Family, and  
Consumer Science Advisor 
University of California  
Cooperative Extension, 
San Luis Obispo and  

Northern Santa Barbra Counties 

This Train-the Trainer Workshop 
teaches characteristics of  games, 
behavior change, team building,  
and much more! Learn about: 
 Meet ‘n Greet! 
 Group Juggle! 
 From Troubles to Treasures 
 Toasting  
 

Come Ready to Play! 

Three credits approved for  
Dietitians and DTRs 

Sponsored by: 
 University of California 
 Cooperative Extension,  
 San Luis Obispo County, 
 and Santa Barbara County 




